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Win-Chain's China Fresh Import
Industry Insight



sl ocusing on perishable food industry, Win-Chain is a data-driven
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Material Win-Chain Total Solution for Fresh Food Product Experience
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Omni Sales Channels

Channels in Alilbaba Ecosystem Channels Outside of Alilbaba Ecosystem
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Big Data & Consumer Insights

Win-Chain provides big data analysis
and useful insights. Consumer Data
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Winter is the selling season for raw meat, fruit, and poultry: increasing sales due to the combination of
nourishing tonic and holidays in winter. Consumer spend the most during summer (May-October). The
sales trend of other food categories are not obviously associated with seasons.
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Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
- ‘ = y .
A A ol @ | &
¢ ‘ ¢ '
Soy
= S Fruit in Family gathering Product
Q1 Peak Season summer during Mid-Autumn
Festival and National p—
Q3 Peak Day, Nourishing topic Vegetable
Season in winter
Q4 Peak Season [
/_ Q4 [ | e Fruit
A
;:./ \ — Egg
¢‘{. \,
] < ~: 5.-{‘ \

N e e —— —— — - T~ / \ weee Meat

7 N\— TN S . g™
s Poultry
AN\ —M_A—A N Aquati
aa . Product

I 1 1 Y I 1 I I I I | I | I J 1 | 1 1

4 wle 4 wle 4 wle 4 wie 4 wle 4 wle 4 wle 4 wle 4 wle 4 wle 4 wle 4 wle 4 wle 4 wle 4 wle
2016/01/29 2016/03/25 2016/05/20 2016/07/15 2016/09/09 2016/11/04 2016/12/30 2017/02/24 2017/04/21 2017/06/16 2017/08/11 2017/10/06 2017/12/01 2018/01/26 2018/03/23

KANTAR WL 'RLDPANEL o CTR service in China FUERR - JEaSRAIEE, e | REEIE 8




B G

Fruits continue to grow at a high speed, their sales proportion nationwide approaches the
sales of meat

Sales Proportion (%) & Growth% , MAT18Q1 vs. LY
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logistics distribution during the Spring Festival, while the proportion of gift channels increases

More people receive fresh food as New Year gift during the Spring Festival
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The proportion of online fresh food purchases remains around 1% due to the restrictions on
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Crabs and salmon are the two most popular products online

By Channel By Region
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Imported fresh food enters the homes of ordinary people and CBNData~ Xj&trmAuL.com
popularized in smaller cities

« The proportion of imported fresh food consumers from 3" -4th tier cities gradually increased, and the growth rate
was significant. The pace of popularization of imported fresh foods is accelerating.
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The southern coastal provinces such as Jiangsu, Zhejiang, Shanghal CQ@Datax I THMALL COM
and Guangdong are the major importers of fresh food, while the growth PR

of consumption in northern provinces like Liaoning and Shandong is

strong.

Sales of imported fresh food in all provinces, 2017 Sales growth of imported fresh food in all province, 2017
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More categories: besides major imported categories, more new %C_MBQ!LQPta" RIBTHALL.COM
categories are growing rapidly

* The major imported fresh products are still hot for purchase. The proportion of orders of top 10 categories has
remained over 50% in recent years.

* |n addition to these major imports, there are more emerging categories, and there is a significant trend of
diversification of imported fresh produce.
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CBNDatax XiETMAL.com
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The rise of a new consumer class

« Online fresh food consumers are mostly consumers under the age of 35 from 15t -2"d tier cities. They grew up in the
Internet era and are willing to try new things and buy food on-line. The growth of consumers aged from 19 to 22
years is the fastest, and a new consumer class is rising.
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Preferences of consumers in different regions

CBNDatax XiETMAL.com
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Vegetables and fruits for Beijing & Shanghai, nourishing seafood for Northeast, and

seafood & dry food for inland
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